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Director of Strategic Accounts

Job Scope

The Director of Strategic Accounts is a senior-level role responsible for managing and growing
strategic relationships with key accounts to drive business growth and revenue. This position involves
developing and executing account strategies, fostering strong customer relationships, and
collaborating with internal teams to ensure customer success. 

Responsibilities

• Develop and execute strategic account plans: Identify key strategic accounts and develop
comprehensive account plans to drive growth and maximize revenue opportunities.
Build and maintain strong customer relationships: Establish relationships with key stakeholders
within strategic accounts, including C-level executives, decision-makers, and influencers.
Drive customer satisfaction and success: Collaborate with cross-functional teams, including
sales, marketing, product, and customer success, to ensure customer satisfaction and meet
customer expectations.
Understand customer needs and objectives: Conduct in-depth research and analysis of strategic
accounts to understand their business goals, challenges, and needs. Use this information to
identify opportunities for upselling, cross-selling, and providing value-added solutions.
Collaborate with internal teams: Work closely with sales, marketing, product, and service teams
to align strategies and deliver exceptional customer experiences. Provide feedback and insights
from strategic accounts to drive product and service improvements.
Develop and negotiate contracts: Lead contract negotiations and renewals with strategic
accounts, ensuring favorable terms and conditions for both parties.
Monitor and report on key account metrics: Track and analyze key performance indicators
(KPIs) and metrics to measure the success and health of strategic accounts. Prepare regular
reports and presentations for senior management.
Stay informed about industry trends: Keep abreast of market trends, competitive landscape, and
industry developments that may impact strategic accounts. Provide insights and
recommendations to internal teams and customers.
Identify and pursue growth opportunities: Identify new business opportunities within strategic
accounts and work with the sales team to develop and execute expansion strategies.
Conduct regular business reviews: Conduct periodic business reviews with strategic accounts to
evaluate performance, address concerns, and identify opportunities for improvement.

Requirements

• Bachelor's degree in business administration, marketing, or a related field. A Master's degree is a
plus.
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Proven experience in strategic account management, business development, or sales leadership
roles, preferably in a B2B environment.
Strong business acumen and strategic thinking abilities.
Excellent communication and presentation skills, with the ability to influence and negotiate at
senior levels.
Demonstrated experience in building and maintaining strong customer relationships.
Strong analytical and problem-solving skills, with the ability to analyze complex data and make
strategic recommendations.
Results-driven mindset, with a track record of meeting or exceeding sales targets and driving
revenue growth.
Collaborative and team-oriented approach, with the ability to work effectively with
cross-functional teams.
Familiarity with CRM software and sales analytics tools.
Proactive and self-motivated, able to work independently and manage multiple priorities.
Willingness to travel as required to meet with strategic accounts and attend industry events.


